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Only 3 in 10 Americans Review Insurance Annually
By Will Jones
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Only 3 in 10 Americans (31%) review or shop for insurance each year, with many
waiting until premiums increase, major life changes occur, or coverage issues arise,
according to new Big “1” survey, which found that despite the central role insurance
plays in Americans’ financial lives, their insurance policy is something people only
reach for when there’s a problem.

Nearly 9 in 10 Americans (88%) say having insurance is very or somewhat important
to their financial security, according to the survey. Yet infrequent coverage reviews
leave consumers missing opportunities to better understand what they’re paying for,
manage costs or ensure coverage still reflects their needs.

For many consumers, coverage reviews remain reactive rather than routine. Without
regular reviews, coverage can quietly drift out of sync with a consumer’s financial
situation, assets, or priorities—often going unnoticed until a claim, premium increase
or coverage issue brings it to the surface.

“In today’s insurance market, standing still can cost you,” said Charles Symington, Big
“I” president & CEO. “When policyholders sit down regularly with a trusted insurance
advisor, they can better understand their options and potential coverage changes.
These insurance reviews can be invaluable in helping consumers protect what matters
most. Unfortunately, this new research shows too many people miss out on these
important discussions.”

Premiums are rising in many regions due to higher claims costs, severe weather losses,
and rebuilding expenses. Legal system abuse, in particular, is affecting how policies
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Mike’s Notes:
Changes to healthcare in a nutshell

The Donald Trump administration has approached healthcare mainly
from a market-based and deregulation perspective, with a focus on
lowering costs through competition, reducing federal mandates, and
increasing consumer choice. During Trump’s first term (2017-2021), one
of the biggest goals was to weaken or replace the Affordable Care Act
(ACA, often called Obamacare). Congress did not fully repeal the ACA,
but Republicans eliminated the individual mandate penalty, meaning Americans were no longer
fined for not having insurance. The administration also expanded short-term and association health
plans, which were cheaper but often offered fewer protections and benefits.

Another major focus was prescription drug pricing. Trump pushed for policies aimed at reducing
the cost of medications by increasing transparency, allowing more generic drugs into the market,
and attempting to tie some U.S. drug prices to lower prices paid in foreign countries through a
“Most Favored Nation” model. Some of those efforts faced court challenges or were only partially
implemented during the first term. In the current Trump administration, healthcare efforts have
again emphasized drug pricing reforms, Medicare savings, and price transparency for hospitals and
insurers. The administration has promoted negotiations intended to lower Medicare drug prices
and executive orders targeting pharmacy benefit managers and drug manufacturers.

The administration also promoted healthcare price transparency rules requiring hospitals and
insurers to publicly disclose negotiated prices so patients could compare costs before treatment.
Supporters argue this helps consumers shop for care and pressures providers to lower prices.
Critics, however, have argued enforcement has been inconsistent and that price transparency alone
does not solve affordability issues.

On Medicare and Medicaid, Trump generally favored more private-sector involvement and state
flexibility. The administration supported expansion of Medicare Advantage plans and pursued
Medicaid work requirements in some states during the first term. Critics argued some policies could
reduce coverage for lower-income Americans, while supporters said they encouraged efficiency

and personal responsibility. More recently, proposals connected to Trump healthcare policy have
included redirecting healthcare subsidies more directly to consumers and restructuring parts of ACA
coverage.

Overall, supporters of Trump’s healthcare policies say they increased choice, reduced regulation,
and focused aggressively on lowering drug prices. Critics argue the policies weakened ACA
protections, risked increasing the uninsured population, and often lacked a comprehensive
replacement plan for existing healthcare systems.

If you have questions or you’d like to information on nsurance coverage, feel free to reach out.
We're here to help you stay protected and confident in your coverage. Call ABM Insurance & Benefit
Services at 1-800-362-2809 or visit www.getagreatquote.com
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are issued and renewed. At the same time, new technology and InsurTech platforms are changing how
consumers evaluate and compare their options.

In this environment, regular coverage reviews help ensure protection keeps pace with rising costs,
stricter underwriting conditions, and a more digitally driven insurance marketplace.

Despite this, many consumers do not engage with their coverage on a routine basis. Nearly half of
respondents (49%) report that they only revisit their insurance after a premium increase or say they
never review their policies at all—limiting opportunities to proactively assess coverage, adjust limits or
address gaps before problems arise.

As a result, insurance decisions are often made reactively and under time pressure, triggered by a
billing change rather than guided by forward-looking conversations that align coverage with evolving
financial priorities.

Despite infrequent coverage reviews, many consumers recognize the need to take a closer look at their
policies. The survey found that 76% of respondents say they are likely to re-examine or adjust their
insurance coverage in the next 12 months, signaling strong intent but inconsistent follow-through.
Consumers also place a high value on professional insurance guidance. As many as 87% say working
with an insurance agent is very or somewhat important, while nearly 45% report that they primarily
engage with an agent during claims or major issues.

The survey found that independent agents were the most preferred distribution channel, reflecting
consumer demand for flexibility and tailored coverage recommendations. Among respondents, 35% of
consumers prefer working with an independent insurance agent, highlighting the importance of choice
and flexibility when seeking insurance support. However, 32% said they decide on their own, and
another 5% rely on Al or comparison tools, leaving plenty of room for mistakes without an experienced
advisor guiding the way.

“Rather than a one-size-fits-all approach, consumers want options and advice tailored to their
individual situations—especially as coverage needs and budgets change,” said Kevin Brandt, executive
director of Trusted Choice. “Independent agents bring that flexibility by offering choice across carriers,
helping consumers compare options, and weighing coverage alongside premium so adjustments can
be made with confidence over time.”

As insurance decisions grow more complex, the Big “I” encourages consumers to take a more proactive
approach to reviewing their coverage. Regular check-ins don’t have to be complicated, but they can
help ensure policies—and premiums—continue to reflect current needs, priorities, and financial goals.

If you have questions or you’d like to review your insurance coverage, feel free to reach out. We're
here to help you stay protected and confident in your coverage. Visit www.getagreatquote.com

ABM Bad Joke Of The Month...

Where do pirates get their hooks?
The second hand store
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When Should | Drop Comprehensive and Collision Coverage?

As the cost of car insurance continues to rise, you might
be looking for ways to save on coverage. Dropping
comprehensive and collision coverage from your policy

is one way to bring down your premiums. But this option
comes with risks that might not be worth taking. How can
you know if it’s worth it for you?

When Should | Drop Comprehensive and Collision
Coverage?

Depending on where you live, there are different rules for how much car insurance you’re required to
keep. But there aren’t any requirements for comprehensive or collision coverage. If you’re thinking about
dropping them, here’s what money expert Clark Howard has to say:

So, what is the ten rule, and what does it mean for you to be the insurance company? The ten rule is
this: Once the value of your vehicle is less than ten times what its insurance premiums are, it’s more
economical to drop comprehensive and collision coverage than to pay for them.

Here’s another way to think of it: Is what you pay annually for comprehensive and collision coverage more
than 10% of your car’s value? If so, then consider dropping the coverages.

How To Calculate When To Drop Comprehensive and Collision
You can use this formula to calculate for yourself:

Annual Cost of Comprehensive and Collision > Car’s Value + 10

Consider a car that’s worth $3,000. Once the cost of comprehensive and collision coverage exceeds $300
per year, it may no longer be economical to keep them.

According to Insurance.com, the average annual cost for comprehensive coverage is $426, while collision
coverage averages $1,009 annually.

Risks of Dropping Comprehensive and Collision Coverage
As Clark notes, dropping comprehensive and collision means you’re effectively self-insuring. You're
responsible for paying for the damage those coverages would have handled.

The biggest tradeoff: You won’t get a payout from your insurer after certain accidents. On the flip side,
you also won’t have to pay a deductible.

That risk is manageable only if you can afford repairs or a full replacement out of pocket. If you don’t have
a solid emergency fund, it’s a strong signal to keep the coverage, even if the “10 rule” suggests otherwise.

There’s also the risk of uninsured drivers. Clark puts it this way:

“If you self-insure — which is what you’re doing — and you get hit by somebody who’s at-fault and they
don’t have insurance, then it comes out of your pocket.”

You can reduce that exposure by carrying uninsured/underinsured motorist (UM/UIM) coverage.




Continued from Page 4- When Should I Drop Comprehensive and Collision Coverage?

What Does Comprehensive Insurance Cover?

Comprehensive coverage protects your car from damages or loss caused by events other than car
accidents (or collisions). Basically, if you drop comprehensive coverage, then you become responsible
for repairing your car after non-collision events.

This could include damages or loss caused by things like:

o Falling objects

° Fire

o Theft

o Vandalism

o Weather events (ex, hail, tornado, storm-related water damages, etc.)

If, for example, your windshield gets severely damaged by a flying rock on the freeway, then your
insurance would not pay anything towards repairs.

What Does Collision Insurance Cover?

Collision coverage protects your car from damages or loss caused by collisions. This includes:
o Collisions with other vehicles

o Collisions with objects (ex, mailbox, fence, street light, etc.)

o Collisions while parked

Let’s say somebody hits your car in a parking lot. If they flee the scene, collision coverage can help pay
for damages since it includes collisions while your car is parked.

Dropping comprehensive and collision coverage isn’t just a math decision; it’s a risk decision.

The 10 rule is a helpful guideline, but it only works if your finances can support it. If losing your car
tomorrow would be a major setback, or you'd struggle to replace it, the savings on premiums may not
be worth the exposure.

On the other hand, if your car has a low value and you have enough cash set aside to repair or replace it
without stress, self-insuring can be a smart way to cut costs.

One smart middle ground: Even if you drop comprehensive and collision, keep uninsured/underinsured
motorist (UM/UIM) coverage. It protects you from one of the biggest financial wildcards on the road —

other drivers.

Contact us if you have any further questions regarding your Auto policy at 281-448-3040 or toll free
800-362-2809

ABM Referral Program

ABM offers *25 gift certificate WABMWE

for those who refer a _client_ to

us and they buy a policy with 4000 123% SLIE 9010
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Be sure to ask about our bonus referral program which rewards our clients who send
us business with $25 Visa Gift card to use at your favorite store or restaurant.




Nearly all short-term health plans exclude maternity care, prescription
drugs

By Alan Goforth
As President Donald Trump and congressional Democrats

T
remain in a stalemate over extending premium tax credits . '
under the Affordable Care Act, some consumers may consider =

S

purchasing short-term, limited-duration plans to fill the : S -
coverage gap. The administration announced that it would B a

not prioritize enforcement actions for violations of consumer \ ':«'
protections for short-term plans. <

“Taken together, these changes could lead more consumers to purchase less-expensive and less-
comprehensive coverage, such as short-term plans, instead of a more comprehensive ACA plan this
open enrollment season,” according to a new report from KFF.

KFF analyzed short-term policies sold on the websites of nine large insurers in a major city in each state
where these plans are available. These insurers offer 30 distinct products, with a total of approximately
200 different plans.

Here are the key takeaways from the research:

J Short-term plans are sold in 36 states. Five states prohibit their sale, and in nine states and
the District of Columbia, short-term plans are not outright prohibited but are not available
because of more-extensive state regulations.

J Premiums for the lowest-cost short-term plans can be two-thirds or less of the price of the
lowest-cost unsubsidized bronze plans sold on the ACA Marketplace in the same area. However,
the vast majority of Marketplace enrollees receive premium tax credits, which can effectively
result in similarly priced or even less-expensive Marketplace plans.

J Short-term plans tend to have lower premiums because they are medically underwritten and
have pre-existing condition exclusions. For example, an individual with cancer or obesity or who
is pregnant is likely to be declined.

J Short-term plan deductibles for an individual in select U.S. cities range from $500 to $25,000,
compared to SO to $9,200 for bronze Marketplace plans. Silver and gold plans have lower
deductibles but also higher premiums. Unlike ACA-compliant plans, most short-term plans do
not have out-of-pocket maximums or apply these maximums only to certain expenses.

J Among all short-term products reviewed, 40% do not cover mental health services, 40% do
not cover substance abuse treatment, 48% do not cover outpatient prescription drugs and
almost all exclude coverage for adult immunizations (94%) and maternity care (98%). All ACA-
compliant plans must cover these services.

J Even when short-term plans do cover these and other benefits, limitations and exclusions
usually apply that would not be permitted under ACA-compliant plans. These include separate
benefit limits, limits on the number of primary care visits the plan will cover and limits on the
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Continued from Page 6- How Much Cash Should You Keep at Home in Case of Emergency?

number of days the plan will cover inpatient hospital care.

“Because short-term plans provide less-comprehensive coverage and fewer consumer protections than
ACA-compliant plans, people who buy short-term policies in order to reduce their monthly premiums
risk that if they do need medical care, they could be left with significant medical bills,” the report
concluded.

Call us if you need help with clarification on your plan at 281-448-3040 or toll free at 800-362-2809.

Meet Our Representative

Name — Belén Bauer

Title — Personal Lines Account Manager

Email — belen@getagreatquote.com

How long have you worked at ABM? — I've been with ABM for nearly 2
years, but overall have been in the insurance industry for almost 5 years.
What do you do at ABM? — My main focus is reviewing existing personal
accounts, and assisting with their renewals. That can range from a
coverage question to remarketing and rewriting their policies with
another provider.

What do you love about your job? — Educating customers about what their
policies cover and providing a better understanding as to when a claim
should be filed without it counting against them and their history.

Why do you think ABM is a great company? — Our team has a strong
collaborative mindset and is incredibly knowledgeable. We are always
looking for way to expand our resources to continue to provide the best
customer service experience. Whether that’s attending training to keep
our staff updated with new product launches or actively looking for new
carriers that offer competitive rates with good coverage. ABM truly has
the insured’s best interest in mind.

Fun Fact- | was born and raised in Lima, Peru. | moved to the United
States with my family when | was 12 years old. | consider myself a bit

of an introvert although most people say | definitely come across as an
extrovert.

Since | was a little girl, I've always been very crafty, so my family and
friend are always receiving handmade presents. | started taking traveling
seriously because we only have one life to experience the world, so now
| travel 3-4 times a year and I’'m incredibly invested in growing my LEGO
and book collections.

Belén Bauer

Testimonial
' 8. 6.6 8

Melissa Torres was so helpful she was able to beat my current rate and get three of
my cars insured for a Better price than I was paying for two cars thank you so much
Melissa. You're wonderful. Save me time money and a headache. Can’t thank you
enough if you guys are looking for insurance, definitely ask for Melissa.

-Ryan S.




