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By Giselle Abramovich

Cost pressures, technological advancement, shifting workforce needs, and rising
expectations for personalization are colliding in ways that mark a pivotal moment in
employer sponsored health insurance.

Americas health care landscape is undergoing profound transformation. Cost
pressures are mounting as pharmaceutical innovation accelerates, chronic conditions
rise, and economic forces reshape how care is delivered and financed.

For employers, the challenge is no longer just managing year over year increases it is
navigating a system that has become more complex, while meeting rising workforce
expectations for flexibility, personalization, and a more seamless health care
experience.

To stay ahead, employers are increasingly focused on strategies that bring greater
clarity and control. Advanced analytics, integrated pharmacy medical models,
flexible and personalized benefits, and Al powered tools that simplify the health
care experience. At the same time, breakthrough therapies and emerging fields
like longevity medicine are redefining what effective care looks like, creating new
considerations for how employers design benefits and plan for future costs.

“This year demands that we keep pushing to improve the customer experience and
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Mike’s Notes L. . .
= Navigating Insurance Amid Geopolitical

Tensions involving Iran

Given the current geopolitical tensions involving Iran, it's important to
understand how such events can impact your commercial insurance.
Here’s a practical guide to help you manage potential risks effectively:

Supply Chain Disruption:

The Middle East, particularly the Strait of Hormuz, is a critical shipping
lane. Disruptions here can affect global supply chains and lead to oil
price volatility. Consider diversifying suppliers and transportation routes to mitigate these risks.
Ensure your supply chain insurance is comprehensive and up-to-date.

Political Violence/Terrorism:

The potential for elevated war-risk and political violence exposures requires careful
consideration. Evaluate the need for political violence or terrorism coverage extensions in your
policy. Stay informed about regional advisories and adjust your risk management strategies
accordingly.

Cargo/Inland Marine:

Shipping through the Strait of Hormuz may carry increased risks due to geopolitical tensions.
Review your cargo and inland marine policies to ensure they cover political risks and potential
disruptions.

Business Interruption:

Geopolitical events can lead to significant operational disruptions.

Review your business interruption insurance to ensure it includes coverage for geopolitical-
related interruptions. Identify key areas of your operations vulnerable to such events.

Cyber:
Increased geopolitical tensions often result in heightened cyber activity. Strengthen your
cybersecurity measures and confirm your cyber insurance is current and adequate.

Employee Travel:
Monitor travel advisories for the Middle East and adjust travel plans accordingly. Consider travel

insurance that includes coverage for geopolitical risks and potential evacuations.

Checklist of Actions:

. Regularly review and update your insurance policies.

. Diversify suppliers and transportation routes.

. Conduct a thorough risk assessment for geopolitical exposure.
. Implement robust cybersecurity protocols.

. Develop a crisis management plan tailored to geopolitical risks.

If you have any questions or need further assistance, please don'’t hesitate to contact us. At ABM
Insurance & Benefit Services 800-362-2809 or visit getagreatquote.com, we're dedicated to
helping you navigate these complexities and ensure your business remains secure.
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make health care more affordable and transparent.” Bryan Holgerson, president, Cigna Healthcare U.S.

“Employers need clearer cost predictability, more flexible and personalized benefits and pharmacy
strategies, and a better overall experience,” Holgerson said. “With clinical breakthroughs and the power
of Al reshaping care, we have new opportunities to innovate improving outcomes, reducing waste, and
strengthening workforce health”

Against this backdrop, five trends (attached) will define the employer sponsored health care landscape
in 2026 trends that reflect not only what is changing, but why bold, integrated strategies are now
essential.

%
5 trends to EA i
watch in 2026 I 1

‘ Measuring success amid escalating care costs
As health care costs continue to grow more complex, advanced analytics, forecasting, and
consumer-centric strategies will play a larger role in helping employers stabilize budgets and
reduce year-over-year volatility.

Pharmacy cost pressures will demand integrated, consumer-centered
strategies for 2026

Pharmacy strategy will become even more central to shaping overall benefit plan
affordability and patient experience.

Benefits will continue to be a key strategic lever for talent attraction

and retention

Benefits will continue to be a key differentiator in hiring and retention, especially as employee
expectations shift toward more flexible, personalized, and purpose-driven offerings.

A growing demand for improvements across the entire health care experience
Employee expectations for the health care experience will continue to accelerate, driving

investment in Al-powered personalization, digital navigation tools, and integrated care
experiences that deliver simplicity, clarity, and proactive support.

Clinical breakthroughs and Al will transform how care is delivered

Clinical breakthroughs and Al - from GLP-I adoption and longevity medicine to agentic Al that
supports clinical decision-making — will redefine care delivery and create new opportunities for
earlier intervention, improved outcomes, and workforce health predictability.




Meet Our Commercial Account Manager

Name - Debora Taylor

Title - Account Manager

Email - debora@getagreatquote.com

How long have you worked at ABM - 5+ years, in the industry for over
30 years

What do you do at ABM - | work in the employee benefits division. We
market and service all types of benefit plans for our client groups. From
medical, dental, vision, disability, 401K, etc.

What do you love about your job - Being able to help take the stress off  Debora Taylor
an annual benefits renewal from our client(s) who also wear 10 other hats.

They trust that we are bringing the best benefit plans at the best possible

rate for their employees. | also love helping the employees make their plan

decisions, assisting in getting complicated claims paid correctly, finding

the proper facilities for their situation among many other things.

Why do you think ABM is a great company - | love that | work for a small

family agency. What we do really matters to our clients. They know that

they will never be just a number amongst many others and get lost in the

shuffle of a large firm. Mike Alexander, Jr., owner of ABM genuinely cares

for all his employees.

Fun Fact- In 2015 | went on a 7-month sailboat trip to the Bahamas and

back. Definitely an experience!

(
ABM Referral Program
ABM offers *25 gift .ABM.
certificate for those who
refer a client to us and they .5 120 coie qin
buy a policy with ABM. " 02 /24 DEBIT
B PARKER V’SA
www.getagreatquote.com
Be sure to ask about our bonus referral program which rewards our clients who send
\ us business with $25 Visa Gift card to use at your favorite store or restaurant.

Small Firms Underinsured
Experts highlight gaps in cyber insurance coverage
By Jonalyn Cueto

Small and medium-sized enterprises (SMEs) are increasingly targeted by
cybercriminals, yet many remain with inadequate insurance coverage,
according to a report by Munich Re.

The German reinsurer’s Cyber Risk and Insurance Survey 2026 found that
nine out of 10 C-level executives worldwide consider their companies
inadequately protected against cyber risks. The findings highlight growing
awareness of digital threats — an awareness Munich Re says is warranted
given the rising scale and sophistication of attacks.
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Continued from page 3-Small Firms Underinsured

The report points to a troubling shift in criminal tactics. Cyber attackers are increasingly targeting
entire supply chains and launching automated attacks on numerous companies at once. This
evolution places SMEs squarely in the line of fire, even when they are not the primary target.

When large organizations are hit by cyberattacks, the financial fallout often spreads to smaller
suppliers and service providers. Business interruptions and losses can cascade down the supply chain,
in some cases pushing smaller companies toward insolvency.

SMEs are particularly vulnerable, the report notes. Compared with larger firms, smaller companies
often have limited resources for preventive measures, employee training, and IT security
infrastructure. Recovering from an attack — restoring systems, resuming operations, and managing
financial loss — can become an existential challenge.

A survey by the Identity Theft Resource Center, a San Diego-based education and victim resource
nonprofit, found that four in five small firms encountered cyber scams, and nearly half of these attacks
were powered by artificial intelligence, allowing attackers to automate strikes and adapt to defenses
rapidly.

Despite the elevated risk, many SMEs remain uninsured against cyber threats. Munich Re attributes
this to limited access to appropriate insurance products and a tendency among smaller businesses to
underestimate the importance of comprehensive cyber risk management.

The report urged insurers to act, suggesting that cyber insurance products be designed for clarity and
simplicity, with transparent purchasing processes tailored to real business needs.

The reinsurer framed the challenge as a collaborative one, calling on primary insurers and reinsurers
to work together to strengthen cyber resilience across smaller businesses.

Give ABM Insurance and Benefit Services a call for any cyber attack risk you think you may be proned
to, at 281-448-3040 or toll free at 1-800-362-2809. You may also visit our website at
getagreatquote.com

ABM Insurance & Business Services

ABM solutions is an a la carte platform providing
various services, such as:

TIME/LABOR
MANAGEMENT

HR WEB PORTAL
EMPLOYEE

SELF SERVICE E

WORKERS
COMP & ADMIN

ON LINE
BENEFITS
ENROLLMENT
ADMIN

«  Payroll

«  HRweb portal

«  Worker's Comp.

« 401K admin

+ Expenses 1099's

+ Time/Labor Management and much more!

Insurance & Benefit Services, Inc.

HR CONSULTING
COMPLIANCE

Call us at 1-800-362-2809 for more information.

LOSS
PREVENTION

www.getagreatquote.com



Get our new app by visiting Insurance Agent app
. ABM . in your app store.

Insurance & Benefit Services, Inc.

Certificate
Requests...
with the tap
of a button.

Powered By

INSURANCE
AGENT APP

Sign In With OTP (Gne Time Passcode)

New User? Register Now

For Fast Access On The Go, Download Our Mobile App

| éoc:g\le Play L AppStorE

Access important additional services such as claims reporting and our inventory 1ol on our mobile app,
Leam mare by watching our video bekow.

ABM Bad Joke Of The Month...

Chuck Norris once kicked an Asian so hard, he became disorientated!




Employer health costs to top $17,000 per employee in 2026
By Alan Goforth

Employers can expect to pay an average of $17,000 per employee for health care costs next year. Aon,
a global professional services firm, projects a 9.5% increase in 2026, marking the third consecutive
year with price hikes approaching double digits.

“We are seeing medical cost inflation levels at their highest in years,” said Farheen Dam, the

company’s head of health solutions for North America. “But the overlooked reality is that employers

continue to act as a stabilizing force. They absorb the bulk of the increase while making smart,

targeted adjustments that protect employees and preserve plan value!”

Aon cited three broad trends fueling higher prices:

. The continued rise in chronic conditions, such as musculoskeletal and cardiovascular disease,
and an increase in high-cost conditions such cancer, remain primary drivers of escalating
medical costs in the United States.

. Simultaneously, hospital workforce expansion is enabling greater patient throughput, further
contributing to higher levels of health care use.
. Prescription drug spending also is rising, driven by greater use of costly brand-name and

specialty medications. Notably, demand for GLP-1 therapies has surged as uptake accelerates f
or treatment of diabetes, obesity and other chronic conditions.

Employers are expected to continue absorbing the largest share of health care cost increases,
mitigating the rising expenditures through strategies such as benefit design changes, employee
payroll contribution increases, partnerships with point solution vendors and targeted chronic
condition management. However, as medical inflation persists, it also is placing pressure on
employers’ability to invest in other total rewards and people priorities, from compensation and
career development to wider wellbeing initiatives, making it increasingly difficult to balance
workforce needs holistically.

The rate of cost increases varies by industry, as does the proportion of cost shared by the employer
plan sponsor and employee. The technology and communications industry has the highest average
employer cost increase at 8.8%, while the finance and insurance industry has the highest average
employee cost increase at 6.8%.

The technology and communications industry and professional services industry have the lowest
average change in employee contributions after being in the top three last year. The retail and
wholesale trade industry has the lowest increase in employer subsidy toward medical benefit cost.
Ongoing changes in the health care landscape and external economic pressures make it less likely
that cost increases will return to more manageable levels in the future. To mitigate this uncertainty,
employers are turning to data-based solutions that offer a clearer picture of workforce health care
trends and what they can expect in years to come.

Let ABM Insurance & Benefit Services help absorb costs and find you the best deals out there. We
continuously price out policies and will help you find the best bang for your buck. Call 281-448-3040
or toll free 1-800-362-2809 or visit getagreatquote.com

4 e e R . Deborah Taylor made our small business insurance plan h

= - renewal smooth and stress-free. She was patient, responsive,
TeStI mon Ial and genuinely kind every step of the way. We're so grateful
for her support and will definitely continue working with her.

Thank you! -Alba A.
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